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Social Media Marketing
for your Business
Carol L. Morgan, MIRM, CAPS, CSP

Social Media Marketing for Your Business
shows you how to create a winning marketing
plan by carefully setting goals, creating
strategy, and targeting audiences. This book
will help you take a long-term approach -

to building and maintaining an effective
marketing strategy with social media as a
main component.
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Partnering with Brokers
to Win More Sales
Quint Lears, MIRM

Partnering with Brokers to Win More

Sales provides hard-won, practicat
suggestions to help your company create
long-term, powerful, and productive
relationships with your local real estate
brokers. This resource is dedicated to
educating builders and new home sales-
people on how to work effectively with real
estate brokers to increase new home sales.
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Single-Family Builder
Compensation Study,
2017 Edition

NAHB Economics & Housing Policy Group

The Single-Family Builder Compensation

Studly, 2017 Edition provides compensation
and benefits data for 39 common positions

at single-family home building companies.
Builders can use results to benchmark what
they pay their employees against the current -
industry average.
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